FEFCO succeeds in Berlin
6-8 May 2009
Berlin, Estrel,
Germany

gsTREL

Exhibition

The 58 exhibitors’ booths were situated
immediately adjacent to the seminar hall,
making it easier for around 30 of the exhibitors
to take advantage of a number of seven
minute ‘spotlight’ opportunities throughout
the Seminar, with the best presentations
receiving awards in the closing ceremony.

Participants at the Estrel Centre all received
the benefit of information concerning the
very latest industry advances, and were also
able to take advantage of a unique opportu-
nity for networking. There is no other event
in Europe combining a conference and trade
exhibition, bringing together buyers and
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CONVENTION

CENTE

Exhibitors report no shortage
of visitors

Conclusion - the 2009 event
has been a resounding
success

suppliers of corrugated packaging machi-
nery, equipment and services. The over-
whelming conclusion of those leaving this
FEFCO seminar was that the 2009 event had
been a resounding success.



"I" FEFCO

Technical Seminar
BERLIN 6th-8th May 2009

FEFCO Cocktail sponsored by QD &X Artist display Ol Fischer
Alarge crowd gathered on Thursday evening Near the coffee break area, delegates
in the Estrel Foyer, where for the third time Contact: Apex Europe B.V. were able to view several pieces of artwork

info@apex-europe.com

) ; www.apex-groupofcompanies.com
nity to sponsor a Cocktail party. relaxed atmosphere.

Apex was pleased to be given the opportu- made from corrugated, contributing to the

Corrugated masterpiece

Networking continues over cocktails

The “Orchestra” of the 15% Technical Seminar

From left to right: Marc Van Damme, Walter De Smedt — the "Maestro” (Committee Chairman),
Rauno Tapiola, Henry Tan, Pawel Rogalka, Dominique Lagarde, Julian Pachniewski,

Richard Hofer. Not shown: Roland Fritz.

Painted corrugated board

For more information about Ol Fischer’s
work, please visit the artist's web site:
www.ol-fischer.de
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12-13 March 2009

Mercure Hotel in Lille Airport,

Lesquin - France

The Communications Committee of FEFCO
continues its programme of practical
Workshops. The theme this year is
e-commerce, a dynamic segment that is
still in its infancy.

About 15 people attended this very
focused workshop and they were given the
opportunity to visit the la Redoute facilities,
a privilege that very few people can claim
to have enjoyed! The activities began with
a general introduction about e-commerce
and ended with a dinner.

Day 1 - General Introduction

) Trends & opportunities in e-commerce
by Jean Pitz - Consultant in Strategy &
Management

The first presentation was given by Jean Pitz,

a former manager within the GIB Group, the

n°1 Belgian retailer. Jean’s career with GIB

covered a wide variety of activities such as

finance, logistics, store management, pur-

chasing and also internet activities. Today he

LAREDOUTE

uses his experience and expertise as a con-
sultant specialising in strategy and project
management.

This presentation aimed to deliver general
information but also highlighted some trends
of particular importance for the packaging
industry, which are summarised as follows:

From Atoms to Bits

One of the big challenges the industry fac-
es is the fact that products are increasingly
digitalized and have been transformed from
being a physical object to a virtual medium.
This means that the volume of packaging
needed to pack some products is decreas-
ing (CD > MP3; DVD > Internet download;
Book > eBook; Software; travel- e-tickets).

Logistics is the weak part of e-commerce
Because:
- Boxes cannot always be delivered at home.
- Picking points are not always practical and
there is still much room for improvement.
Jean believes
that clever so-
lutions can
be found and
those who are
able to devel-
op them could
be the winners
of the e-com-
merce battle.

A good ex-
ample of the
adaptation of
the packaging
to the product

Participants ready to stride along the 30 km of conveyers of the La Redoute site

of La Martinoire
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was given by Jean Pitz who underlined the
successful launch of the Black Socks web
site: www.blacksocks.com

The business model of this site was deve-
loped around the idea that it is possible to
fit an envelope into anyone’s mail box, so
they managed to fit 3 pairs of socks into an
envelope in order to avoid the picking is-
sue and they also developed a subscription
system with automatic repeat delivery eve-
ry three months.

) Augmented packaging - online trends
and technologies that can influence
packaging” By Martijn Arts - Total
Active Media

The second speaker, Managing Director of

Total Active Media, gave a very unusual and

colourful speech with many futuristic and in-

novative packaging ideas. He demonstrat-
ed that many developments will soon have

a great impact on the packaging industry

(inks developments, RFID which will become

a standard in logistics, on demand printing,

internet tools, etc...) but also on our way of

living and buying.

First he set the scene with definitions of web
1.0, web 2.0, web 3.0, web 4.0... part of a
vocabulary that a short time ago did not even
exist. He described the world in which our
children will live and showed a video featuring
unusual developments that may not be as
unrealistic in the future as they appear today.

He defined the many functions of packaging
design as follows:

— Sales & Promotion,

— Informing customers



- Containing contents

— (bar-) coding products

— Fun, art and entertainment

- Social bonding & making friends
— |dentity

- High-tech

- Sending a message

Martijn Arts presented his vision of the
future; according to him, buying will be
turned into a real experience, informing will
become more educational; and containing
the content could aso mean improving it.
Packaging will become more emotional and
personalised thanks to new technologies.
The technologies which will have a bigimpact
in the coming years will probably be: RFID,
Augmented Reality (the ability to see the
inside of a packaging thanks to sophisticated
RFID labels and sensors), printing on demand,
inks (e-inks). Mobile devices will become a
must (mainly through the use of the mobile
phone).

He also reminded us that 10 years ago, most
of what happens on the internet would not
have been considered possible, which is why
we have to get ready for the future and its
unpredictable possibilities. ...

A big thank you to
From left to right:

) Philippe Lecomte
La Redoute

) Olivier Draullette (ONDEF)

) Gérard Plus (not shown) and
Olivier Lefébvre (ONDULYS)

) Alexander Enzenberg
Chairman of FEFCO
ComCom

Some of these futuristic themes can be
viewed by visiting the Total Active Media
website at www.totalactivemedia.nl

Day 2 - Visit to the La Redoute Facilities

in Wattrelos - Tourcoing , France

Philippe Lecomte — responsible for indirect
purchasing , gave a very informative and
detailed presentation about the activities
of La Redoute and of the Redcats group to
which it belongs.

The main points concerning the Redcats
Group are summarised in Column 3.

He also indicated that 42.2 % of the Redcats
Group's sales were generated by internet,
but that 45.5 % still come from catalogue
activities, with the remainder generated by
their dedicated stores. Fashion & accessories
is the biggest category with more than 69 %
of the sales, followed by home furnishing and
decoration.

Following the main presentation an inter-
esting discussion took place about the pick-
ing points system which clearly is one of the
main assets of La Redoute mail order deli-

very system.

In the coming months FEFCO is planning
to organise a workshop on RFID. The
information will be posted on the FEFCO
web site.

Facts about the Redcats
Group

) General data

- €3.699 billion Sales in 2008

- 48,1% of home shopping sales made on-
line in 2008 vs. 4% in 2001

- 51,7% sales originating outside France
in 2008 (France: 48,3%; United States:
29,7%; Scandinavia : 8,7 %; Rest of the
world: 13,3%)

— 29 million active customers

— 33 million visitors a month on all Redcats
merchant sites combined

- 80% of products are designed in-house

» Workforce
— 20031 employees (end 2008)

» Distribution channels & logistics

— Over 60 merchant websites

— Over 30 catalogues

— More than 600 stores in France and
internationally

— Avery high percentage of the deliveries
are going through the picking point

— Direct home delivery represent a much
lower percentage

» Leadership market

—No.3 home shopping company world-
wide in fashion and home decoration

—No.1 home shopping in France,
Scandinavia and Portugal

—No.1 website in France with laredoute.fr
(BtoC, excluding services)

—No.1T women's apparel and n°2 home
linen with La Redoute in France

- No.4 children’s apparel with Vertbaudet,
Cyrillus and La Redoute in France

—No.1 mail order company in plus-sizes
and N° 3 catalogue sales in the USA
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@ thepackagingcommunity.org

Your communication, research & networking platform!

A new communication,
research & networking platform
for the packaging value chain

A new Packaging
Platform

This new platform,
launched on 9
March at Anuga
Foodtech in
Cologne, brings
together companies
and individuals
from all sides of
the packaging
sector, including
packaging converters, fillers and
materials manufacturers with designers,
journalists, consultants and packaging
buyers. It centres around an interactive
website which carries authoritative
research and comment from the
packaging world and allows members
to exchange information online. It also
runs packaging events, and provides a
launch pad for industry research.

Paolo Pratella,
Managing Director
International Paper
Italy - S3 member

Key industry representatives such

as the International Packaging Press
Organization (IPPO), the European
Brand Design Association (PDA) the
European Organisation for Packaging
and the Environment (EUROPEN)

are partners of the platform and
constitute high-level, credible sources
of information and expertise.

FEFCO’s initial involvement in the
Community

FEFCO was present at the first press
event of the Community, on 9 March in
Cologne, and Paolo Pratella was able to
Present FEFCO'’s European “Common
Footprint” initiative in front of 17
packaging journalists.
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Achievements

"Packaging at a cross- | e o
roads” (:I‘ thepackagingcommunity.org

For the launch of the plat- ‘ p— :
form, a major, representa- ! : C; |
tive survey was conduct- dEL

ed in Europe amongst
650 packaging decision-
makers and stakeholders,
covering brand, retail and
legislative organisations.
Under the title "Packag-
ing at a crossroads”, it re-
vealed key trends, issues,
and evolutions around
packaging decision-mak-
ing, from the marketing,
design and environmen-

tal points of view.

Fast membership growth

Since the announcement of the website of
the Community, on 7 April, 20 000 pages
have already been viewed by 5 000 visitors.
The membership of the Community is grow-
ing fast: on average, 25 new, high level pack-
aging decision makers per day (CEOs, Mar-
keting and Purchasing Directors, Packaging,
R&D, Environmental Affairs Managers, Pack-
aging Designers...) register as individual
members.

) Only 4 weeks after being posted on the
web platform of the community, the article
“A new Europe-wide standard for corru-
gated packaging”, has already been visit-
ed over 2 000 times by packaging deci-
sion makers.

) A detailed and exclusive presentation of
perceptions and attitudes of packaging
decision makers regarding cardboard-cor-
rugated as compared to other packaging
materials will enable better targeted com-
munication of FEFCO's key messages to-
wards packaging decision makers.

) Further information about the corrugat-
ed industry and its initiatives and de-
velopments will be displayed via the
Community, and the level of inter-
est and type of decision makers will be
regularly measured.

For further information:

Please contact Charles Reuland at
c.reuland@thepackagingcommunity.org
www.thepackagingcommunity.org




to stop the use of DiBP

A year has passed since FEFCO
members agreed to sign a voluntary
agreement to cease the use of DiBP in
their products.

A few months after that agreement was
reached, the European Chemicals Agency
(ECHA) recommended the prioritization of
seven of the 15 substances that were in the
Candidate list. Di-butyl phthalate (DBP) was
considered as a prioritised substance.

Although, DiBP is not in the Candidate list, it
has a similar toxicological profile to Di-butyl-
phthalate (DBP).

At that time, most European corrugated
manufacturers had already phased out the
use of materials containing DiBP and there-
fore this agreement underlined the impor-
tance given by the industry to get DiBP out
of the recycling loop.

A number of countries had taken the initiative
of advising the general avoidance of DiBP in
paper and board as was the case in Germany.
Some of our national associations have signed
voluntary commitment with their member
companies for the same purpose, as was
the case in Spain. In France, an agreement
was signed at national level, and others
like UK corrugated producers have ceased
using phthalates in adhesives from 1st of May
2008.

Given the high level of interest in the topic,
FEFCO launched a questionnaire in order
to assess the measures taken, based on
two general questions: What volumes of
products contained DiBP in 2008 and which
products were they?

ane ECHA Website:

G @) ) W

) Approving Hesting proposas, e Agency will mineT:ze anmal lmaing

m:mtmm
L]

How to discover the ECHA website

Pocquently aske cunstors (FAGS)

o dirta on chamacals and e Figbtion
More

The results of the enquiry were very encou-
raging as was the number of answers from
associations and also from companies. We
have summarised the situation. The main
conclusion is that most of our companies
are no longer using DiBP in their products,
which basically means that the corrugated
industry is making every effort to cease the
manufacture of products with DiBP.

For more information, please contact
Maria Casado at maria.casado@fefco.org
+32262698 36
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FEFCO Activities

» New CF Technical Specification Sheet
This document can be downloaded from
www.fefco.org. Simply go to the FEFCO's
home page, click on the CF stamp and
then look for the downloads at the
bottom of the page.
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s of Common Footprint bores:

60
600x200 597198
500x300 497x298
400x300 398x298
3005200 208198
Normalindustrial tolerance: +/- 1 mm

Height not specified, upon request from the dient,

Thistechnical specification sheet and the stamp,
can be downloaded from www.fefco.org

European Corrugated Industry

) Retail Powerpoint Presentation
FEFCO/S3 Committee prepared a
short FEFCO Retail presentation with
speaking notes which could be used for
appointments with Retailers, CEO's or
with other important decision makers
within European Retailers.

This presentation can be dowlnloaded
from the Members only area of the

FEFCO Web site.

For more information, please contact
Gudrun Klopfer, Retail Packaging Director:
gudrun.klopfer@fefco.org

|
Calendar of Events

) CITPA Strategy Workshop
8 June 2009 - FEFCO offices

) FEFCO Summit
This summit is a merge between the
FEFCO and the marketing Congress
22-23 April 2010
Barcelona, Spain
www.fefco.org

Industry Events

) India Corrugated Show 2009
8-11 july 2009
Pragati Maidan, New Delhi, India
www.indiacorrugatedshow.com

Other Events

) BalkanPac
2-5 June, 2009
Sofia, Bulgaria
Wwww.viaexpo.com

) ProPak Asia 2009
17-20 June 2009
Bangkok, Thailand
www.propakasia.com

) EuroPack 2009
24-26 June 2009,
Monte-Carlo Monaco
www.europacksummit.com

) ProPak China 2009
15-17 July, 2009
Shanghai, China

www.propakchina.com/en

) PPMA Show
29 September - 1 October 2009
NEC Birmingham, UK
www.ppmashow.co.uk

) Pakfood 2009
14-17 September 2009
Poznan, Poland
www.pakfood.mtp.pl

|
Strategic Alliance

) Global ICCA
Forecast 2008
The document is
now accessible for
download from the
FEFCO member
only web site.

www.fefco.org 12.000 monthly unique visitors!
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Avenue Louise 250 B - 1050 Brussels
Tel: +32 2 646 4070 Fax: +32 2 646 6460
Email: info@fefco.org



